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1. The cruise industry is the most exciting growth category in the entire
leisure market. Since 1990, the industry has had an average annual passenger
growth rate of 7.4% per annum.

2. The cruise product is incredibly diversified with literally a cruise
vacation for everyone. Over the past 10 years, the industry has responded to
extensive market and consumer research that has guided the addition of new
destinations, new ship design concepts, new on-board / on-shore activities, new
themes and new cruise lengths to reflect the changing vacation patterns of today’s
market.

3. The cruise industry’s product delivers unparalleled customer
satisfaction. Whether a frequent or first-time cruiser, the cruise experience
consistently exceeds expectations on a wide range of important vacation attributes.
On a comparative basis versus other vacation categories, cruising consistently
receives top marks.
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