RMUIARBEBRWER LT SRR EELIHAASEARE
RREEA() <AHi>

RAX &

LASA AU AGE - MRAEE « FRFEEPIAEERNE R L -
2. SRR S ET — 0] -

— RLARIARRALEST  RAMRESHANRES  FERBMARS BN I Fgh
T PETERA FEIRTE TR - M Q& A HUE ) GEETEE - A RSB ITTED
BRI M2 RIMRBEARNE R (T E R R ITRE R /) - A b R
FiEPE - PRI ER T SRR RTE - S21FEZE4E DOS FRiE TLL CLIPPER
REDTIRE e - 4 MICROSOFT Windows £7|ERTEE - A EERCRENT
e - BERETHEERY  AMSRMUNIEE - fFEREEYN
{1ya] SziR e EiE(E -

& BRI 4T R AT - B ER WM RS HE EEEHEL - 1)
CLIPPER - Bt » 8 S MBS LA REST  LUARREAT R » AU A
HIRA ARSI  THIEEA AMETRETIEY - BRI RS EIRTEE
RN

LR TR S & MISE R AR RS ) - s il g 4 - FaR
RH{THSET: - {10%)

2 AMESERNERELS - WRAETRNEE  FUFRERE ST EA AR
FiIRY (10%)

IEFHER 4 S E AHAIHSERIENT - (R EERE? (15%)

TR E o] L ERE R SRR FLERER? (15%)

— ~ The following form shows what happens when we Ty (o store the data from the form gxactly




o

o’

FIA-Z1H

the way it is written now. The first problem with its raw format is that it contains duplicate
data. [or example, every time a customer rents a video, the clerk would have to reenter the
address, phone, and so on becaunse the repeating data (VideolD, Cuopyd, Title, Rent) is in e

garne iable ax the bave daizg,

RentatForm (TranslD, RentDate, CustomerID, Phone, Name, Address, (YideoID, Copyf,
Title, Rent))

Complete the following jobs to get the correct form representative,
i. Develop a set of INF (5 %).
2. Develon a set of 2NI¥ (5 %a).

3. Develap a set of INF {5 %),

In recent years, the trend toward more efficient operations has accelerated as technology
transforms consumer choice, and consumer choice in turn affects corporate strategy. The
consumer nged-based business model is forcing a fundamental shift from a traditional
manufacturing push-based modcl (alsa called huild-to-stock) to a pull-based modcd
{huild-ta-order). In the push model, the merchandise is pushed into the customers’ hands. in
the pull madel, the customer actually inthiates the supply chain. Compare the push versus pull

model of SCM {Supply-Chain Model) in a ietail envionment (20 %).

There are thuee distinel geoeral classes of electronic commerce applications:
business-to-business, within the business, business-to-customers. Take an example of business

application for each class (15 %),



