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(A) 7 *112J+(Bounded Rationality)
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(D) #f+* 2% (Contrast Effect)

CERFRLTILS EHRE 2 BARAI NEPFEE BRI BRAE LB
(A) Jof ~ s~ Rk
(B) A » ~ s~ fa2iak
(C) &k ~ A » ~ %
(D) %~ 2%
T A EE R p S 75 4 (Henri Fayol)#rd& &) e < § 32 i 7
(A) *L%|(Planning)
(B) ‘=% (Organizing)
©) ]%a F% (Coordinating)
(D) =1 (Evaluating)
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(B) #t+ (Competition)

(C) kg % (Customer)

(D) &% (Change)
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(A) v$ (Strategy)
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